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The top platforms consumers
and brands anticipate using
most in the next 12 months

Consumers Marketers

0 Facebook  71% CEEEEEEED 65%

O vowe  51% CEEEEED 35%

ostegeam 499, CEEEEEED 59%
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0 Snapchat 19% _ 9%

sproutsccial | The Sprout Social Index™ | US Forecast
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e Reels are used to share a
90 second story
e Stories are 15 seconds but

let you use stickers to put a
link




e Utilize Meta Business
Suite
e Affordable Paid

Option: Buffer




CONTENT CALENDARS




 Facebook: Mondays through Fridays
at 3a.m., Tuesdays at 10 a.m. and
noon

e Instagram: Mondays at 11 a.m.,
Tuesdays and Wednesdays from 10
a.m. to1p.m., and Thursdays and
Fridays 10 a.m. and 11 a.m.
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e Send people to your website
from socials

e Blog posts http / /

e Event pages

e Volunteer Information
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e Top performing organic
posts

e Cost per link click when
doing ads




e Easy to customize

e Budget friendly

e Easy to track and
measure




e Boosts are simplified ads

e Make it easier to share
content already on your
page

o If you're looking for
reactions and shares, boost.




A
e Post your event on
news calendars
e Visit Quad Cities

e Chamber of Commerce



e Great way to reach people
outside your followers

e Glves rough idea of RSVPs

e Increases dialogue
between you and
attendees
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THE MEDIA




EVENT CONTENT IDEAS



RESOURCES TO FOLLOW




for your time

Director of Communications

and Grants
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563-296--5336
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